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CONSUMER

IDEAS Pilot Test for Random Digit Dialling  CATI

A As face-to-face fieldwork has been severely affected by \ly
containment measures for Covid-19, our American
partners, D3 Systems, in collaboration with GDCC in
the Netherlands, wanted to test the feasibility of running
Random Digit Dialling CATI from Kenya; hence, a pilot

: : Margit Cleveland Althea McCourt Yemi Oniyitan
Survey to teSt the teChnO|Ogy was CommISSIOned Managing Director  Director Managing Director
A Infinite Insight was given the opportunity to insert five ﬂ ﬂ ']
guestions in the pilot questionnaire

_ ] ] NaftaIiWa_buri Maryann Murugi Toheeb Adekunle
A Wh”e teStlng RDD in Kenya’ we a|SO Wanted to eXplore Research Director General Manager Sr. Data Analyst

the potential of Online Communities; thus, we ran the
same 5 gquestions in Nigeria as an online questionnaire @

-
-

A The following pages present survey findings and Margaret Juma  Titus Kiprono  Chuka Enendu
) ; ; . DP Manager Data Analyst Research Executive
discuss the merits/demerits of both data collection
methodologies (for coverage and demographics, the g' ﬂ ‘@.\
Kenyan CATI results are also compared to Online : :

results, obtained in our Multi-country Online Pilot StudY) = riq comiator Fod Comdinor — Seroter

)

. |
gdccowo L Two Name@®@né Company!

global data collection company

D3 Systems, Inc.
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https://www.infiniteinsight.net/Online_Multi_county_poll.pdf
https://www.infiniteinsight.net/Online_Multi_county_poll.pdf
https://www.infiniteinsight.net/Online_Multi_county_poll.pdf
https://www.gdcc.com/
https://www.d3systems.com/
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B Methodology
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A The CATI system was operated and A Members of our Online Community
hosted by GDCC, using the NEBU were alerted via email and SMS
platform A The survey link was also fed into

A 5,000 phone numbers were provided; various WhatsApp groups across the
VOIP calls were routed through the country
GDCC server in Rotterdam A Th : . . :

e guestionnaire was scripted in

A Two daily shifts were scheduled: in- Google Forms

office from 9am to 3pm and @home A Field Dates: 9 -13 May, 2020

from 3pm to 9pm

To

Respondents: Nigerians, aged 18+
A Total Achievement: 527

Briefing Date: 19 May 2020

Field Dates: 29" May i 11" June, 2020
Respondents: Kenyans, aged 18+
Total Achievement: 504
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IDEAS Objectives

A The principal objective of the pilot study was
to test the technology: bandwidth for VOIP,
dialling and QC protocols, natural fall-out by
demographics (no quotas for regions, gender,

or age groups were set); consequently, survey SR
results were not weighted INTERVIEVVSRSE RIEEIN(S:
“!9/5129)29)

A By the same token, we tried to replicate
natural fall-out in the online survey in Nigeria;
however, the survey link was fed into regional
WhatsApp groups, which expanded
geographic coverage

A The Nigerian Team were fully involved in the
RDD CATI preparations in Kenya; hence, we
can also implement this methodology across
West Africa, with Lagos serving as the hub
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CONSUMER Geographic Spread - Kenya

@ |DEAS (CATI: n=504; Online: n=518)
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@ et Geographic Spread - Nigeria

(Online: n=527)
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Survey Results
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Ti® CONSUMER - : _ _
@ DEAS Most pressing Problems in Kenya / Nigeria

(2019/2020 Trends; Kenya: n=; Nigeria: n=527)

| ‘ | S R 7 5
E Unemploymel 62 Unemployme|_ 63

Covidl9 Pandemi A Corruptior 51 61
Hunger/Food Insecu 5 222 Poverty_ 423
Corruptior I 26 60 Covidl9 Pandemi 43
Poverty_ 23 46 Hunger/Food Insecu_ 2733
Lack of InfrastructL- ?LO Lack oflnfrastructt- 1156
Crime 4 17 Racism/Tribalis H 67
W4 M5
Inflatlon_ 13 Terrorlsrr_ o5
- I3 M5
Climate Chang_ 9 Cnme_ 31
Terrorisn 2 Inflation K
7 -/
International Confli iL HIV/AIDS %
Racism/Tribalis |+ _ m 2020 International Confli }2 H 2020
HIV/AIDS 9 2019 Climate Chanc 04 2019
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@ IDEAS Summary: Main Problem Facing The Country

A 43% each in either country named the Covid-19 crisis as a pressing issue for their
country

A However, while Covid-19 is the second-most important problem, right after
Unemployment, in Nigeria, the pandemic comes in at Number 4; it is preceded by
Unemployment, Corruption, and Poverty

A While the Nigerian response rates fall well in line with the results obtained in a F2F
survey in 2019, Kenyan responses in the RDD pilot came in at a considerably
lower level; hence, not all drastic declines might be attributed to shifting priorities,
but could be the result of the interviewing method

A This is confirmed by looking at Share of Mention, instead:

I The top six problems in both Kenya and SHARE OF MEKNT|ON Nioor
o enya Nigeria
(o)

Nigeria account for 87% % %

i Priorities may differ among respondents in Unemployment 23 25
Kenya and Nigeria, but results are, indeed, Covid-19 Pandemic 20 14

comparable across methodologies Hunger/Food Insecurity 13 9

P 9 Corruption 13 20

Poverty 10 17

Inflation 7 1

Total 87 87
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CONSUMER Level of Concern About Covid -19

("
w |DEAS (Kenya: n=504; Nigeria: n=527)

Notvery
worried
16%

Extremely

worried
47% Somewhat

worried

MEAN SCORE: 3.4 **

A Kenyan respondents are significantly more concerned (at 95% confidence) than their Nigerian
counterparts

A Within the Kenyan sample, women are more concerned than men, and residents of Rift Valley more
than Nairobians (90% confidence)

A In the Nigerian sample, again, women are more concerned than men (90% confidence); and North-
Westerners significantly more than other regions (95% confidence)

Significance: * = 90%; ** = 95%; *** = 99%)
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